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Register results 


The following actions have been taken by Federal agencies. They have previously been summarized in CONSUMER 
REGISTER as proposals. The extent of consumer comment on the proposals is reported when such information is available. 


© Effective July 1, Agriculture Dept. will use the following uniform names for grades of fresh fruits & vegetables: U.S. 
Fancy, U.S. No. 1, U.S. No. 2 & U.S. No. 3. Agriculture received 224 comments on the proposal, most of them from 
consumers. Most commenters were in favor of the proposal because they said uniform grade names would help consumers 


select the quality of fruit or vegetable they desired. Details—Federal Register: May 25, page 21335; Oct. 6, 1975, page 46115. 
CONSUMER REGISTER: Nov. 1, 1975. 


@ Food & Drug Administration (FDA) has withdrawn its proposal to exempt individually wrapped pieces of candy— 
such as candy bars—weighing 56 grams (2 ounces) or less from net weight declarations on the wrappers. This withdrawal has 
the effect of denying the petition on which the proposal was based. FDA received 1,039 comments on the proposal, including 
1,002 from consumers (one comment included letters from a class of 40 students). All but 13 commenters opposed the 
proposal. After considering the comments, FDA decided that consumers “place significant value on net weight information 
on candy bars.” Another part of the petition—to delete the words “penny candy” from the regulations — was also denied. 
Details—Federal Register: May 20, page 20688; March 13, 1975, page 11731. CONSUMER REGISTER: May 1, 1975. 


© Effective June 2, 1977, Consumer Product Safety Commission (CPSC) will require special packaging for certain 
drugs & dietary supplements that contain 500 milligrams or more of iron per package. CPSC received 32 comments on the 
proposal, including 4 from individual consumers, one from a consumer organization & one from the Office of Consumer 
Affairs. Some commenters were concerned about elderly & handicapped persons having trouble opening the packages. Some 
suggested that CPSC publicize the availability of packages that are not child resistant. Details—Federal Register: June 2, 
page 22261; Jan. 16, 1975. CONSUMER REGISTER: March 1, 1975. 


Fuel economy 


June 21 is deadline for comments on Environmental Protec- 
tion Agency’s (EPA) proposed fuel economy labels that must 
appear on all 1977 & later model cars. (All 1976 model cars man- 
ufactured after March 20 are also required to carry fuel economy 
labels [CONSUMER REGISTER: May 1].) Before that, in 1974, 
labels were voluntarily put on new car windows. 


Information on the label is required to implement the 1975 
Energy Policy & Conservation Act (Public Law 94-163) & directs 
EPA to prescribe rules on form, content & language of labels. 


EPA is interested in hearing from consumers & others on 
what would make the labels more informative. 


Included in the proposed labels are the following items: 

@ Fuel economy range consisting of the best & worst com- 
bined city/highway mileage for all cars in the same class. EPA 
would like comments on what criteria should be used in assigning 
cars to classes. Size of wheel is one possibility; another is by car 
size — a calculation of exterior & interior dimensions & luggage 
space. 

s © Cost ofa year’s supply of gasoline would be calculated from 
the combined city/highway miles per gallon (MPG) figure, esti- 
mated price of a gallon of gas, & average annual mileage of a new 
car. For example, if a new car’s combined mileage figure is 14 
mpg, & the cost of a gallon of gas is estimated at 65¢, & car is 
estimated to be driven 10,000 miles per year, the cost of gas for 
the car for one year 10,000 + 14x .65 is $464. This amount 
would appear on the new label. (CONSUMER NEWS normally ex- 
presses distances & capacity in metric terms, but this time we are 
giving up!) 

@ Labels would remind consumers that actual fuel economy 
depends on many conditions: driving habits, maintenance, op- 
tional equipment & road weather conditions. 


Octane ratings 


June 28 is deadline for comments on Federal Trade Commis- 
sion’s (FTC) draft environmental impact statement on posting 
octane ratings on gas pumps. An environmental impact statement 
is required under the National Environmental Policy Act (Public 
Law 91-190) whenever a Federal action is taken that has a signifi- 
cant impact on the quality of the human environment. 


FTC’s trade regulation rule on octane posting has been held 
up in the courts for several years, & FTC has been ordered to 


prepare an environmental impact statement before the rule can 
be put into effect. (In the meantime, Federal Energy Adminis- 
tration (FEA) has taken over the Cost of Living Council’s 
(COLC) authority to require gas stations to post octane ratings.) 
FEA last year issued regulations requiring such posting 

[CONSUMER NEws: July 1, 1975). 


Draft statement goes into the whole history of octane rat- 
ings. Statement points out the reasons FTC decided to issue a 
trade regulation in the first place: 

© Consumers have tended to buy gasoline that has a higher 
octane rating than is necessary for the efficient anti-knock opera- 
tion of their cars—because they did not have enough information 
to make an informed choice. Higher octane gas usually costs more 
than gas with a lower octane number. 

@ It takes more crude oil to produce higher octane gas than it 
does for lower octane gas—& this drains the nation’s natural 
resources. 

@ There is more lead in high octane leaded gasoline. 

@ Lead in gas has raised serious questions about air pollution 
& the effect that lead additives have upon the health of human 
beings. 


FTC’s rule does not require car manufacturers to publish 
specific octane information for car models, but FTC did recom- 
mend that they do so. 


Details—Federal Register: May 14, page 20017. Send comments 
to Office of the Secretary, Federal Trade Commission, 
Washington, DC 20580. 


Public housing—rents 


As of April 15, Housing & Urban Development Dept. 
(HUD) is requiring public housing agencies (PHAs) to give pub- 
lic housing tenants & tenant associations at least 30 days notice 
before asking HUD to approve rent increases. 


Other tenant rights include: 

e Providing tenants an opportunity to make written com- 
ments on proposed rent changes. 

e Telling tenants of HUD’s decision on rent increases— 
whether approval or disapproval—after all comments have been 
considered. 

e Giving tenants & tenant associations an opportunity to in- 
spect & copy all materials sent to HUD about rent. 


Details—/ederal Register: April 15, page 15844. 





Beer, wine & spirits (continued) 


Food & Drug Administration (FDA) has issued a manual 
that explains labeling requirements for alcoholic beverages. It is 
now available from: 

Industry Guidance Branch (HF F-342) 

Attn: Alcoholic Beverage Labeling Manual 

Bureau of Foods, Food & Drug Administration 

Washington, DC. 20204 

FDA would like to receive suggestions on how to make the 
manual more helpful to those interested in labeling require- 
ments. Send suggestions to: 

Division of Regulatory Guidance (HF F-310) 

Attn: Alcoholic Beverage Labeling Requirements 

Bureau of Foods, Food & Drug Administration 

Washington, DC 20204. 


(Manufacturers of alcoholic beverages have until Jan 1, 
1977, to comply with labeling requirements.) 


Details—Federal Register: May 5, page 18538; Nov. 24, 1975, 
page 54455; Nov. 11, 1975, page 52613. CONSUMER REGISTER: 
Dec. 1 & 15, 1975. 


Warranties 


Aug. 3 is deadline for comments on Federal Trade Commis- 
sion’s (FTC) proposal to let warrantors of “fully warranted” 
consumer products make deductions for depreciation. [See this 
issue of CONSUMER NEws for details on how such deductions 
would be calculated. ] 


Federal Register: June 1, page 22099. Send comments to Special 
Assistant Director for Rulemaking, Bureau of Consumer Protec- 
tion, Federal Trade Commission, Washington, DC 20580. 


Consumer product labeling 


Commerce Dept. wants to know the extent of consumer 
support for developing a voluntary information labeling program 
for all consumer products. This labeling would be in addition to 
existing mandatory labeling programs, such as flammability & 
care labeling requirements. 


July 9 is deadline for written comments. In addition, informal 
public hearings will be held as follows: 


June 23—10 a.m. 

Los Angeles 

Hyatt Regency Los Angeles 
Regency Ballroom East 


June 29—10 a.m. 
Chicago 

Hyatt Regency O’Hare 
Rosemont Ballroom C 


June 30—10 a.m. 
Washington, DC 
Commerce Dept. Auditorium 


To speak at any of these hearings, notify Assistant Secretary 
of Commerce for Science & Technology, Room 3862, Commerce 
Dept., Washington, DC 20230—not later than 48 hours before 
hearing starts. 


Commerce says consumers are often unable to make wise 
purchases because they do not have easily understood, compara- 
tive information at point of sale on important product perform- 
ance characteristics. Program would be developed with the coop- 


eration of consumers, manufacturers, producers, distributors & 
retailers. 


Commerce is interested in receiving comments in the follow- 
ing areas: 


@ What effects—beneficial or adverse—could the program 
be expected to have on cost, quality or availability of consumer 
products? 

How should test products be selected? 

How should the effectiveness of labels be evaluated? 

What is the best way to tell consumers about the program? 

How would program benefit manufacturers? 

How would fees be established to help defray program 
costs? 

@ How should Commerce monitor the program? 


For examples of the kind of consumer information that ap- 
pears on labels in certain European countries, see Federal Regis- 
ter (details below). 


Details—Federal Register: May 25, page 21389; June 2, page 
22291. Send comments to Assistant Secretary for Science & 
Technology, Room 3862, Commerce Dept., Washington, DC 
20230. 


Meetings & hearings 


RECOVERING MEAT—Agriculture Dept. announces con- 
sumer briefings to explain 2 new meat products: mechanically 
deboned meat & low-temperature rendered meat [CONSUMER 
REGISTER: May 15]. Two remaining briefings will be held as 
follows: 


June 23, 9:30 a.m., New York 


Fordham University, Lincoln Center Campus, Faculty 
Room. 


113 West 60th St. 
(For additional information, call Bryan Killikelly; 
telephone: 212-264-1145) 


July 8, 9:30 a.m., Chicago 

University of Illinois, Circle Campus, Student Union Bldg. 
601 S. Morgan St. 

(For additional information, call Herb Jackson; telephone: 
312-353-3631) 


FEDERAL REGISTER BRIEFINGS—Office of the Fed- 
eral Register announces 2 briefings in Boston on June 25 at 9:30 
a.m. & 1:30 p.m. Subject is “The Federal Register—What It Is & 
How to Use It.” Seating is limited & reservations are required. 


Conference Room E 226 
John F. Kennedy Federal Bldg., Government Center 
(To reserve, call Louise Conboy, 617-223-7125.) 


Details—Federal Register: June 4, page 22638; Dec. 19, 1975, 
page 58898. CONSUMER REGISTER: Jan. 1. 


PROTEIN SUPPLEMENTS—Federal Trade Commission 
(FTC) has changed date & room number of one of its public 
hearings [CONSUMER REGISTER: April 1, 1976 & Oct. 15, 1975). 


Oct. 26 (changed from Oct. 18 as originally reported) 
Room 12138 Federal Bldg. 

450 Golden Gate Ave., San Francisco, CA 

(To speak, write or call George Gregores at above address by 
Sept. 27; telephone: 415-556-1270.) 


FOOD ADVERTISING—Federal Trade Commission 
(FTC) has changed the date of its Washington, DC public hearing 
from June 7 to Nov. 15. (CONSUMER REGISTER: April 1) 


This listing, prepared by Marion Q. Ciaccio, is intended only as summary coverage of selected Federal Register items 
deemed of particular interest to consumers, & it does not affect the legal status or effect of any document required or 
authorized to be published pursuant to Section 5 of Federal Register Act as amended, 44 U.S.C. 1505. Federal Register is 
published Monday through Friday (except Federal Government holidays) by Office of the Federal Register, National 
Archives & Records Service, General Services Administration. Subscription is $5 a month or $50 a year & may be 
ordered from Superintendent of Documents, Government Printing Office, Washington, DC 20402. Superintendent also 
sells copies of Federal Register for 75¢ each. Free copies of Federal Register may be available in libraries. 
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For you 


These forms are for you to 
use, if you wish, in commenting 
on any Federal Agency pro- 
posal summarized in CONSUMER 
REGISTER. Of course, if you 
cannot get your comments on 
the front & back of a form, feel 
free to continue your comments 
on additional paper. 

Send comment forms to 
addresses listed in the sum- 
maries. 

CONSUMER NEWS is publish- 
ing these forms in cooperation 
with Food & Drug Adminis- 
tration (FDA). 


Rate Register 


Planes 


@ Other airlines have joined East- 
ern Airlines & Trans World Airlines in 
asking Civil Aeronautics Board 
(CAB) to approve 2% domestic air fare 
increases to become effective early in 
July. The airlines are American, 
United, Braniff, Continental & West- 
ern. At CONSUMER NEWS deadline, 
only Delta, Northwestern & National 
— competitors for Florida business — 
had not asked for similar increases. 


@ Civil Aeronautics Board (CAB) 
has rejected proposed air fare in- 
creases for flights between U.S. & 
Japan as well as promotional fares to & 
from Alaska. 


@ On May 27, Civil Aeronautics 
board (CAB) approved requests of 
most airlines to give smaller discounts 
for many promotional round-trip ex- 
cursion fares (involving advance reser- 
vations & other restrictions). This 
means that for the summer season, the 
discounts are reduced from 20-35% to 
15-25% less than regular coach fares. 
CAB said the higher discounts were of- 
fered to stimulate travel during last 
year’s recession, but business is better 
now & big discounts are no longer 
necessary. 


@ Pan American World Airways 
has asked Civil Aeronautics Board 
(CAB) to approve increases an average 
of 4.2% for coach fares on transatlantic 
flights, effective July 1. For example, 
for the summer season, round trip 
coach fares between London & New 
York would be $792 (from present 
$764). In the spring & fall, the fare 
would be $654 (from the present $626). 
For the winter, the fare would be $612 
(from the present $584). 


(Continued next page) 


June 15, 1976 


Clip this form, fill in blanks, write your comments & mail to agency noted in 
CONSUMER REGISTER item. 


This is my opinion on (title of item in CONSUMER REGISTER) 


by (name of agency) 


published in Federal Register on (date) __ on (page) 



































Clip this form, fill in blanks, write your comments & mail to agency noted in 
CONSUMER REGISTER item. 


This is my opinion on (title of item in CONSUMER REGISTER) __ 


by (name of agency) ___ 


published in Federal Register on (date) = eae OG Ss a 








Name _ 


Street _ 


Clip this form, fill in blanks, write your comments & mail to agency noted in 
CONSUMER REGISTER item. 


This is my opinion on (title of item in CONSUMER REGISTER) _ 


by (name of agency) 


published in Federal Register on (date) ___—=—=—=———————Cs on. (page) _ 
































Rate Register 


(continued) 


@ Civil Aeronautics Board 
(CAB) has denied Eastern Airlines’ re- 
quest for a one-year Federal subsidy of 
$120.6 million because CAB said East- 
ern’s financial position has improved 
substantially. (CAB had earlier re- 
jected subsidy proposals by Pan 
American World Airways & Trans 
World Airlines.) At present, subsidies 
are given only to regional airlines that 
fly to unprofitable small communities. 


Mail 

©@ Postal Service (PS) has tem- 
porarily increased the fee for address 
correction service from 10¢ to 13¢, ef- 
fective June 13. This service is avail- 
able for all classes of mail & helps mail- 
ers reduce the amount of mail not deliv- 
erable as addressed. PS has already 
asked for a permanent increase to 25¢ 
for each corrected address; that re- 


quest is now being considered by the 
Postal Rate Commission (PRC). 


@ Postal Service (PS) has pub- 
lished proposed regulations to carry 
out mail classification changes that 
Postal Rate Commission (PRC) rec- 
ommended on April 15. Changes in- 
clude (1) discounts for large quantities 
of presorted mail; (2) standardizing en- 
velope sizes by charging extra for over- 
size envelopes & banning undersized 
envelopes; & (3) simplifying postage 
calculation for bulk-rate parcel post 
class. 

A July 6 effective date is planned. 
Details—Federal Register: June 3, 
page 22375. RATE REGISTER: May 1 & 
15. 


Phones 


@ Federal Communications 
Commission (FCC) has released a 
study that concludes competition will 
not hurt American Telephone & Tele- 
graph Co. (AT&T) & other large phone 
companies. (FCC had earlier ruled that 
consumers could use non-phone 
company-owned terminal equipment, 
but the phone companies managed to 
get that ruling overturned [RATE 
REGISTER: April 1 & May 15].) The 
study, called “The Economic Effects of 
Competition in the Private Line & 
Terminal Equipment Markets,” is 
available at no charge from Public In- 
formation Office, Federal Communica- 
tions Commission, Washington, DC 
20554. 
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